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The Vice-Chancellor’s Message

Thank you for considering Northumbria University when you make that important decision of where to study for your degree.

Northumbria University is a research-rich, business-focused professional university with academic excellence sitting 
firmly at its core. We are recognised nationally and internationally for the quality of our students and graduates.

We are ranked 1st in the UK for Graduate Start-ups, and the 7th largest provider of Graduates into Professional Jobs in 
the UK.  With 95.5% of graduates in employment and many of our alumni are acknowledged global leaders in their fields.

Northumbria is international in its reach, with students from 131 countries comprising our thriving student body. Our 
main campus is located in the heart of Newcastle Upon Tyne – voted the UK’s best student city – and we also work with a 
number of partner organisations worldwide.

We are pleased to be able to offer you the chance to study for a Northumbria Degree in Singapore through our collaboration 
with Kaplan Higher Education Institute, and I wish you well in your studies.

Professor Andrew Wathey
Vice-Chancellor

Northumbria University, UK
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Award Winning Private Education Provider In Singapore

1 Awarded to Kaplan in Singapore by JobsCentral Learning T.E.D. Awards. 2 Awarded to Kaplan Higher Education Academy. 3 Awarded to Kaplan Higher Education Institute. 
4 Awarded to Kaplan Learning Institute. 5 Awarded to Kaplan in Singapore by BERG Icons of Learning 2017.

JobsCentral Learning Training & Education Development 
(T.E.D.) Awards1

2018 Best Private Education Institution
• Accountancy3

• Banking & Finance3

• Business Management3

• Communications & Media2

• Computer Science & IT2

• Law3

• Sales & Marketing2

• Social Sciences3

2018 Best Corporate Training Provider
• Computer Science & IT4

• Finance Management4

2017 Best Private Education Institution
• Accountancy3

• Business Management3

• Law3

• Marketing2

• Psychology2

2017 Best Corporate Training Provider4

• Computer Science & IT
• Finance Management
• Senior Management & Leadership

2016 Best Private Education Institution
• Business Management3

• Communications & Media2

• Computer Science & IT2

• Marketing3

2016 Best Corporate Training Provider4

• Computer Science & IT
• Finance Management
• Leadership

BERG Icons of Learning 2017
• Winner of Best Private Education   
 Institution in Singapore5

• Winner of Leading Corporate Training &
 Skills Development Provider4

EC-Council Global Awards
•	 ATC	Circle	of	Excellence	Award	(Asia	Pacific)2

•	 Instructor	Circle	of	Excellence	Award	(Asia	Pacific) 
 for our trainer, Belly Rachdianto
 • 2017 • 2018
•	 Academia	Circle	of	Excellence	Award	(Asia	Pacific)2

 • 2017

HRM Asia Reader’s Choice Awards 2018
Winner of Best Corporate Training Provider.
Winner of Best Sales and Marketing Training
Provider. Awarded to Kaplan Professional,
part of Kaplan Learning Institute.

HRM Asia Reader’s Choice Awards 2016
Winner of Best Corporate Learning and 
Development Provider. Awarded to Kaplan 
Professional, part of Kaplan Learning Institute.

AsiaOne People’s Choice Awards
Top 3 Best Private Schools in Singapore
• 2013 • 2014
• 2015 • 2016 

JobsCentral Learning and Rankings Survey
Preferred Private Education Institution
• 2010/2011 • 2011/2012
• 2012/2013 • 2013/2014

Platinum Approved Learning Partner
- Student Tuition
The highest level of recognition that ACCA 
awards to its tuition providers in recognition of 
the exceptional quality of tuition provision and 
support for ACCA students. Awarded to Kaplan 
Financial, part of Kaplan Learning Institute.

Kaplan in Singapore is part of Kaplan Inc., one of the 
world’s most diverse education providers and is the largest 
subsidiary of Graham Holdings, formerly The Washington 
Post Company. Its three entities in Singapore, namely 
Kaplan Higher Education Academy, Kaplan Higher Education 
Institute and Kaplan Learning Institute (comprising Kaplan 
Financial	and	Kaplan	Professional)	serve	more	than	30,000	
learners from across 35 countries worldwide, with each 
awarded	the	4-year	EduTrust	certification.

Registered	with	the	Committee	for	Private	Education	(CPE),
part	of	SkillsFuture	Singapore	(SSG)

Kaplan Higher
Education Academy

Kaplan Higher
Education Institute

Kaplan Learning  
Institute
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Kaplan Higher Education Academy &
Kaplan Higher Education Institute

Today, thousands of students are enrolled in Kaplan Higher Education Academy 
and Kaplan Higher Education Institute in Singapore, pursuing full-time and part-
time programmes respectively, that range from Diplomas to Bachelor’s and 
Master’s Degrees.

Through strategic collaborations with prestigious universities from Australia, Ireland and the UK, Kaplan offers career-
oriented academic programmes designed to provide students with skills necessary to qualify them for employment and 
to meet the demands of the industry.

Disciplines available:

Together, Kaplan Higher Education Academy and Kaplan Higher Education Institute form one of the largest private 
education institutions in Singapore, spanning more than 140,000 sqft across Kaplan City Campus @ Wilkie Edge and 
@ PoMo. The campuses are located in the heart of the city, all within walking distances from 6 MRT stations across 
major train lines. All our campuses are strategically located to provide students with convenience and conducive study 
environments, including state-of-the-art classrooms and computer laboratories, WIFI access, student lounges, a well-
resourced library and food & beverage outlets on campus.

z Accounting, Banking & Finance

z Engineering*

z Information Technology

z Business & Management

z Hospitality & Tourism Management

z Law & Criminology 

z Communication & Media

z Education & Social Sciences

z Nursing & Health Services

*Available part-time

1 Refers to Degree programmes at Kaplan in Singapore. 
2 Terms and conditions apply. Subject to bank’s approval.

1 2300
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With around 30,000 students across 131 countries, Northumbria University is one of the UK’s largest public universities. 
Established since 1880, Northumbria has a lustrous history of more than 135 years. Northumbria University programmes 
are endorsed by world-leading professional accreditation bodies, which positioned Northumbria amongst the Top 10 
universities in the UK for graduate employability within 6 months after graduation. The Newcastle Business School at 
Northumbria University has a global reputation for delivering some of the best business education in the UK. It was also  
awarded “Business School of the Year” by Times Higher Education Awards in 2015. We are signatories for Principles for 
Responsible Management Education (PRME) and a member of the Chartered Association of Business Schools (CABS).

Why Choose Northumbria University?

Rankings & Accreditations
 
• Top 1% elite institutions worldwide and the only 

University in Europe with Dual AACSB Accreditation 
(Association to Advance Collegiate Schools of Business)

   

• The Business School is part of an elite group of business 
schools worldwide, following accreditation by the 
Association to Advance Collegiate Schools of Business 
(AACSB) in Accounting and Business – the first in Europe 
to gain the double accreditation. AACSB accreditation is an 
internationally recognised, specialised accreditation for 
business schools. It assesses standards across the whole 
school, from taught programmes to research, and internal 
operations. It is also a sign of quality that employers 
recognise, and graduates from AACSB-accredited schools 
are known to be ready for business.

• One of 6 shortlisted universities for University of the 
Year in UK (THE Awards 2017)

• Top 50 UK University 
(The Guardian University League Table 2020 and The Complete 
University Guide 2020)

• Ranked 32nd Best Student Experience University 
(Times Higher Education Student Experience Survey 2018)

• Awarded 5 stars in Teaching, Employability, 
Internationalisation, Inclusiveness and Faculties 
(QS Stars Rating 2019)

• Northumbria University Newcastle is recognised by the 
UK government

• Top 50 in the UK for Research Power 
(Research Excellence Framework 2014)

• Overall 4 star Rating (QS Stars Rating 2019) 

• 6,000 transnational education students 

• 600 partners across 71 countries
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Professional Recognition & Membership

Association of Chartered 
Certified Accountants 

(ACCA)

Chartered Institute 
of Public Finance and 
Accountancy (CIPFA)

Chartered Institute of 
Management Accountants 

(CIMA)

Chartered Management 
Institute (CMI)

Institute of Direct and 
Digital Marketing (IDM)

Association of 
International 

Accountants (AIA)

Chartered Institute 
of Logistics and 
Transport (CILT)

Chartered Institute 
of Purchasing and 

Supply (CIPS)

EPAS accreditation

Institute of Travel and Tourism 
(ITT) – NBS is recognised as a 

Centre of Excellence 

Chartered Association 
of Business Schools 

(CABS)

Chartered Institute of 
Marketing (CIM)

Chartered Institute for 
Securities & Investment 

(CISI)

Institute of Chartered 
Accountants in England 

and Wales (ICAEW)

Member of Association 
of Commonwealth 
Universities (ACU)

The aforementioned accreditations and memberships are awarded to Northumbria University, and are indicative of the standing of the university with academics and 
professionals.
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Master of Business Administration

z Develop relevant management and organisation knowledge, both academic and professional, in line with postgraduate 
standards/benchmarks

z Develop	your	critical	 reflection	skills	and	engagement	with	organisations	and	professional	 theories	 to	understand	
and, where appropriate, challenge existing individual and organisational capabilities

z Develop an understanding of your organisations’ strategic focus and environment, and the impact of the interrelationship 
between resources, customers and clients in an ever-changing context

z Build	commitment	to	your	personal	and	professional	development	through	independent	and	reflective	learning

z Engage in individual research and demonstrate your ability to understand and apply management theory

z Enhance your interpersonal and team working skills

z Learning from the experiences of other participants in the programme

The	MBA	remains	the	best-known	management	qualification	in	the	world.	It	has	the	potential	to	help	you	get	that	new	job,	
accelerate	your	career,	prepare	you	for	promotion	or	make	a	significant	career	change.	The	opportunities	are	endless.	Recent	
graduates have often returned to their home countries to senior management positions (including General Managers and 
Managing	Directors).	Alternatively,	graduates	have	started	academic	careers	in	the	area	of	business	and	management,	or	
started	to	undertake	further	study	at	the	doctoral	level	in	the	form	of	a	PhD	or	a	DBA	qualification.

 Career

 Programme Objectives
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Programme Structure & Learning Cycle

The MBA consists of 9 units and 1 Dissertation or Work-Based Action Research Project and can be completed within 15 months. 
Each unit is supported by a minimum of 24 contact hours.

Week 1 to 7 Week 9 to 10 Week 11 to 13
2-3 classes per week Assignment Submission Break

NEXT 
TERM

A typical term is approximately a 13-week period covering 3 modules. Each module requires about 24-36 contact hours, 
conducted on weekday evenings and weekends. The actual cycle may vary depending on the nature of the programme 
and the lecturers’ availability. The University and Kaplan reserve the right to alter the learning cycle, days and timing of 
the seminar, if necessary.

Nearly all the assessment in the programme is via assignments in which students are expected to apply relevant 
knowledge within an organisational context. All assignments are designed to test the students’ understanding of 
theoretical and applied perspectives, and their ability to use this appropriately to critically analyse individual and/
or organisational practices, evaluating current practice and research in order to modify and develop their own and the 
organisation’s approaches.

Criteria will be provided so that students understand what is expected of them and how they will be assessed on their 
performance.	Students	are	required	to	demonstrate	self-reflection	and	reflective	practice	where	appropriate.	Students	
will	be	provided	with	feedback	on	their	assignments	and	as	part	of	reflective	practice.	This	feedback	can	be	utilised	in	
the preparation of their subsequent assessments.

Term 1 Term 2 Term 3 Term 4 Term 5

Managing People & 
Organisations

Data Analytics for 
Business Decision 
Making

Critical Management 
Inquiry

Managing in the 
Digital Economy

Management 
InvestigationStrategic Marketing

Operations and 
Supply Chain 
Management

Leader Identity and 
Leadership

Innovation and 
Entrepreneurs

Accounting and 
Finance

Global Business 
Environment

Responsible 
Business

Strategic 
Management

 Programme Design

 Coursework & Assessment

 Learning Cycle

 Programme Management

This programme is managed by a professional programme management team at Kaplan, which ensures students receive vital support 
throughout their academic journey. Students will receive class schedules, study notes, regular programme updates, and where 
applicable, advice on access to online resources including administrative support via the Kaplan 360 mobile application. In addition to 
assessment management, the dedicated team will also assist students with advice on policies and procedures.
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Unit Outline

Master of Business 
Administration

ACCOUNTING AND FINANCE 
You will develop your knowledge and critical appreciation of 
the	key	components	of	accounting	and	finance,	and	be	able	to	
apply these within the context of a successful public, private 
or	not-for-profit	organisation.	Specifically,	this	module	provides	
you	with	a	foundation	in	the	key	principles	of	corporate	financial	
management and their practical application, covering the 
issues of cost of capital, capital budgeting and capital structure, 
financial	markets,	analysis,	and	investments,	in	a	world	where	
finance	is	an	international	language.	Key	concepts	in	relation	to	
investment	and	financing	decisions,	 operational	 controls	 and	
structures	of	governance,	financial	health	and	growth	strategies	
are all included. You will build your knowledge base, starting with 
how to choose and appraise an investment decision, dealing 
with operational matters that keep the business running, using 
finance	and	accounting	techniques	to	strategically	manage	the	
direction	of	the	business,	and	finally,	looking	at	how	corporate	
expansion can successfully and sustainably take place.

This module is designed to strengthen your ability in 
applying knowledge to complex issues, both systematically 
and creatively, so that theory is converted into practice 
from a critical and informed perspective in order to enhance 
organisational effectiveness and competitiveness. The module 
also	 investigates	 how	 financial	 information	 can	 be	 used	 to	
inform	 strategic	 plans	 and	 operational	 decisions.	 Reflective	
of the research strength within the Business School regarding 
responsible business, you will be encouraged to engage with 
CSR and ethical decision making.

DATA ANALYTICS FOR BUSINESS DECISION MAKING
You will gain an understanding of the role data analytics can 
play in decision making for senior managers, and acquire a skill 
set which will enable you to both carry out and evaluate results 

from such analysis. There is an increasing need for business 
leaders to know how to use data to develop meaningful and 
robust business solutions. This module will equip you with the 
practical	 knowledge	 and	 confidence	 to	 achieve	 this.	 Specific	
topics covered will vary, but are likely to include content such 
as Project Management; Data Management for Decision Making 
(using	specialist	software	packages	such	as	SAS);	and	Statistics	
for Business and Predictive Modelling.

OPERATIONS AND SUPPLY CHAIN MANAGEMENT
The module aims to provide you with the theories and 
principles of operations and supply chain management, and 
the knowledge and skills of applying them in real business 
practices. This module has been developed in partnership with 
practitioners	in	the	field	and	will	explore	core	topics	including:	
Introduction to Operations and Supply Chain;  Supply Chain 
Strategy; Supply Chain Operations;  Planning Supply Chain 
Operations; Sourcing Supply Chain Operations; Making Supply 
Chain Operations; Delivering; Supply Chain Risk Management; 
Product Lifecycle Management; Quality Management; Reverse 
Logistics; and Recent Challenges in Supply Chain.

The module will lead you to the development of operations 
management and supply chain management skills and 
confidence	 in	 handling	 complex	 problems	 in	 supply	 chain.	
In doing so, it will expose you to a wide range of tools and 
techniques in analysing supply chain problems. You will become 
knowledgeable about the theory and practice of operations and 
supply chain management, and skilled in the use of various 
tools and techniques. On completing the module, you will be 
able to apply the theories and principles to analyse operations 
and supply chain problems in a variety of situations. You will be 
capable of identifying the root causes of various supply chain 
problems and proposing relevant solutions. 
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Unit Outline

MANAGING PEOPLE AND ORGANISATION
The module will help you engage with the management 
challenges involved in managing individuals, teams and 
organisations. You will gain an understanding of theories 
and	 models	 within	 the	 field	 of	 organisational	 behaviour,	
and the ways in which this knowledge has been applied, in 
terms of techniques and approaches such as human resource 
management. The module will enable you to apply the 
concepts introduced to make sense of your own experiences in 
organisations, to recognise the importance of these aspects of 
management in an overall understanding of the subject, and 
enable you to apply them to your own practice. 

LEADER IDENTITY AND LEADERSHIP
The module will engage you in a conceptual exploration of 
classical and contemporary theories of leadership to provide 
a foundation for analysing and developing yourself and 
others as leaders. You will consider your identity as a leader, 
your values, motives and goals, and thereby develop intra 
and	 interpersonal	 awareness	 through	 critical	 reflection	 and	
evaluation. You will engage in a number of activities designed 
by the teaching team that will help you to understand what it 
means to be a responsible and effective leader. You will also 
explore the relationship between leadership and followership, 
and	 demonstrate	 how	 leadership	 practice	 is	 influenced	 by	
diversity.	The	module	draws	from	themes	such	as:	established	
and emerging theories of leadership; leader development; 
leader identity and identity formation; and diversity (e.g. race, 
ethnicity,	gender,	age,	religion,	ability,	sexual	orientation)	

RESPONSIBLE BUSINESS
This module will help you understand, anticipate, pre-empt and 
respond to ethical challenges in business. The module requires 
you to think about your own accountability as a manager 
and the responsibilities of organisations, in the context of 
contemporary challenges to business. You will be challenged by 
this module to think about the qualities of mind and character 
that are required to behave in a morally coherent way, and 
about the types of institutional arrangements that promote 
and frustrate this. The module will enable you to think about 
ethical issues at the level of the individual, the institution and 
the wider material and ideational contexts that inform how such 
issues are understood.

MANAGEMENT INVESTIGATION
This module will enable you to develop your management 
knowledge, skills and personal effectiveness within the 
work environment through the critical analysis of a work 
based	 problem	 or	 issue,	 and	 the	 identification	 of	 realistic	
recommendations for improvement / implementation as 
appropriate.	 You	 will	 critically	 reflect	 on	 real-world	 practices,	
with	 a	 view	 to	 using	 these	 reflections	 in	 implementing	
appropriate change. 

STRATEGIC MARKETING
This module provides the knowledge and skills necessary for 
you to understand, critically analyse, and manage Strategic 
Marketing functions within fast-moving, international and 
competitive contexts. Within the module, you will cover these 
main	 topics:	 The	 role	 and	 process	 of	 Marketing:	 a	 strategic	
perspective; The Marketing environment; Brand Management 
& Marketing Communications; Channel Management, Sales 

Management and Key Account Management; Relationship 
Marketing:	 Customer	 Relationship	 Management	 and	 Internal	
Marketing; Online and Digital Marketing; Marketing Analytics; 
and	Marketing	Metrics.	 During	 the	module,	 you	will	 fine-tune	
your existing Strategic Marketing skills and gain a robust 
understanding of its board level management. You will critically 
analyse existing theory and practices, contribute your own 
ideas, and explore ways to apply this academic knowledge to 
an authentic commercial context.

CRITICAL MANAGEMENT INQUIRY
There is an increasing need for business leaders to understand 
the best practices in research, and to know how to use data 
to develop meaningful and robust business solutions. In this 
module, you will gain an understanding of how knowledge 
is generated, presented and disseminated and the role that 
critical management inquiry plays in decision making for senior 
managers. You will acquire a skill set which will enable you to carry 
out and critically evaluate results from research and analysis. 
Specific	topics	covered	will	vary,	but	are	likely	to	include	content	
such	as:	What	knowledge	sources	to	evaluate	when	investigating	
a managerial or organisational problem; The Politics and Ethics of 
Management Research; Systematic Literature Reviews; Evidence-
Based Practice; and Management Fads, Fallacies and Fashions.



| Master of Business Administration12

GLOBAL BUSINESS ENVIRONMENT
The module will address, explore and examine various 
themes and issues affecting the changing global business 
environment. The main objective of the module is to discuss 
and assess the global business environment, investigating how 
globalisation/localisation phenomena are likely to impact upon 
business operations and strategy within the context of regional 
economic	 development.	 An	 approximate	 (not	 exhaustive)	 list	
of	possible	 topics	 included	 in	 the	module	 is	provided	below:	
Globalisation:	Definition,	Evolution,	Implications	for	countries,	
companies and communities; Regions and Regionalisms within 
a	Globalised	World:	 implication	 for	 economies	 and	 societies;	
From Post-Industrial to Knowledge Economies; International 
Capital	and	Financial	Markets:	Mergers	and	Acquisitions;	World	
Institutions:	World	Trade	Organisation,	 International	Monetary	
Fund,	United	Nations;	Macro-Commercial	Blocs:	The	European	
Union, NAFTA, ASEAN and BRICS; The International Economic 
Environment:	Exchange	Rates	and	patterns	of	 trade;	Business	
and	 Environmental	 Issues:	 Kyoto	 and	 Paris	 Agreements;	 and	
Business and Corporate Culture in Different Countries. 

INNOVATION AND ENTREPRENEURS
In this module you will gain a comprehensive understanding 
of entrepreneurial and innovation concepts, theories and 
techniques of management. You will examine the nature of 
entrepreneurship and innovation, the typical characteristics 
of entrepreneurship, the generation of new business ideas,  
and business failure. In particular, you will focus on corporate 
entrepreneurship, entrepreneurial architectures, being 
an entrepreneur, building an entrepreneurial culture and 
organisational structure, managing corporate ventures and 
intrapreneurship. You will also explore innovation, particularly 
the types of innovation, innovation management, technology 
transfer, public science and R&D.

MANAGING IN THE DIGITAL ECONOMY
In this module you will gain a thorough understanding of the 
challenges, opportunities and disruptive potential associated 
with the digital economy. You will examine the impact that 
technological change and digital innovation has on organisations 
in	terms	of	the	creation	of	(new)	revenue	streams,	and	(alternative)	
forms of value, products and services. By exploring a range of 
examples, you will gain insight into how private, public and third 
sector organisations along with different levels of government 
have embraced and developed the digital economy. Not only will 
this exploration illustrate the wide-ranging nature of the impact, 
but also the quickening pace of strategic and technological 
innovation, the ‘winner takes all’ nature of many digital markets, 
and the complex and global nature of the extensive privacy, 
cyber-security and data debates.

STRATEGIC MANAGEMENT
This module will support you to critically evaluate the range of 
internal and external factors that impact strategic positioning 
and performance. You will develop your knowledge and 
understanding of the range of classical and topical strategic 
concepts and theories, and the range of strategic analysis 
and planning techniques that can be used to evaluate both 
the external competitive environment and internal business 
processes	and	resources.	You	will	cover	topics	such	as:	strategic	
challenges; strategic intent; strategic positioning; strategic 
capabilities;strategic agility; dealing with uncertainty; strategic 
analysis	 at	 multiple	 levels	 (market,	 industry,	 firm,	 product);	
network effects; industry structures; competitive advantage; 
and	first-mover	advantage.

Unit Outline
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Students who successfully complete the programme will be awarded the prestigious 
Newcastle Business School MBA from Northumbria University. The Degree will be the 
same as that awarded to on-campus students of the University. Graduates will be allowed 
to	use	the	title	“MBA	(Northumbria)”	after	their	names.

Presentation ceremonies are held once a year in Newcastle and Singapore. Graduates are 
encouraged to attend the convocation.

The Newcastle Business School MBA is recognised by the Chartered Management 
Institute	(CMI).	CMI	is	a	UK-based	professional	organisation	for	managers.	It	is	responsible	
for setting standards in management and recognising excellence through the award 
of	 professional	 qualifications.	 To	 date,	 CMI	 has	 90,000	 individual	members	 and	 520	
corporate members.

Graduation and Recognition
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Career Fair
The annual Kaplan Career Fair is the biggest employment event held on campus. The Fair offers an opportunity for students to meet employers 
face-to-face to learn about career paths and job opportunities available to them throughout their programme and beyond. Students can 
enhance their employability and hone resume writing and interview skills through career coaching workshops.
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Our students and graduates come from different countries and pursue different programmes, but they all have one thing 
in common – they enjoy studying with Northumbria University. Read about their experiences and how the programmes 
are applicable to their careers.

Graduates’ Testimonials

I chose this MBA because Northumbria University is an accredited university with good ranking. The lessons were 
interactive and the mode of assessment was mainly assignment-based. I was able to combine the knowledge acquired 
in my MBA classes with my wealth of experience in the financial industry to produce my coursework. This suited me far 
better given my hectic work schedule, as I was able to pace myself rather than cramp my revisions for exams. 

While classes were conducted on a regular basis, the course also offered me a certain level of flexibility. Despite 
missing some classes due to my business trips, I was able to catch up with the help of my lecturers and classmates.

Taking up the Northumbria MBA is one of the best decisions I have made. It opened windows of opportunities in 
my career and I have gained a new level of confidence in my job.

Landon Xu
Premier Relationship Manager, Foreign Bank
Master of Business Administration, Northumbria University (2015)

The knowledge acquired from the Postgraduate Degree programme was eye opening, enabling me to acquire a 
fresh perspective on business from a management point-of-view, and to evaluate it thoroughly and in its entirety.

I appreciated that the programme was assignment-based, which meant that I didn’t have to spend time 
memorising a lot of data just to regurgitate it. I had the opportunity to conduct research instead, which provided 
me with a wealth of knowledge that I couldn’t get from lectures or exams. The programme curriculum introduced 
me to unique business management techniques, which have brought me success as well.

Overall, while a MBA looks good on my resume and gave me a competitive edge and career advantage over my 
peers, I’d like to emphasise on the newly acquired knowledge and skills, which I feel are the true benefits and are 
far more important.

Joanne Koh
Regional Sales Manager, Global Medical Device Manufacturer
Master of Business Administration, Northumbria University (2019)

I always believe in choosing a reputable and well-ranked university. I narrowed down my options and decided to 
go with Northumbria University’s MBA as it met all my expectations.
 
The learning journey of 15 months has been very beneficial and enjoyable. I met many classmates from diverse 
industries. We went through challenging times and enjoyed successes, and many have become my personal 
friends. I am confident that my new MBA qualification can propel my career to greater heights.

Lin Hanqiang
Senior Business Executive, Maritime Industry
Master of Business Administration, Northumbria University (2015)

I felt motivated to take up a MBA programme as I wanted to equip myself with the knowledge and skills that 
allowed me to be relevant and highly employable. The world that we live in today is progressing at such a fast 
pace that if I do not improve myself, I will be left behind.

I decided on Northumbria University as it was 100% assignment-based, which allowed me to conduct my 
research and learn at my own pace. In addition, the modules on Strategic Management and Leadership allowed 
me to understand my organisation’s business functions and advise my clients at a strategic level.

My initial worries about working and studying concurrently were dispelled when I realised that the lecturers 
were extremely proficient in delivering course content and relating it to current market conditions, as well as 
tying in theory to real-life scenarios. This allowed me to understand concepts and learn much faster.

Kenny Tay
Asset Manager (Operations & Training), CBRE Singapore
Master in Business Administration, Northumbria University (2019)
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KaplanSingapore kaplan.com.sg

Kaplan Higher
Education Institute

Fee Schedule

Please refer to the insert for the information on:
• Tuition Fee • Refund Policy
• Non-tuition Fee • EduTrust Certification

For more information, please contact our programme consultant 
or email to info.sg@kaplan.com

Entry Requirements & Application

Standard Entry Requirements:
1. Successful completion of Degree qualifications in Business 

and Management, with 3 years of working experience.
2. Other qualifications will be assessed on a case-by-case basis 

and the final decision rests with the university.
3. English requirement: IELTS 6.5 or equivalent

Additional consideration will be made for applicants with 
other academic or professional qualifications, in addition to 
substantial supervisory work experience and having attained the 
required level of English proficiency. This will be assessed on a 
case-by-case basis, and upon the University’s discretion, some 
applicants may be subject to a formal interview.

In all cases, the final decision for admission to the programme 
rests with the university.

Application Procedure 

Applicants are also required to complete the application by 
providing:
• Duly completed and signed application form
• List of qualifications, certificates and proof of official transcript 

from each institution attended (certified copy of the official 
transcript is acceptable)

• Resume detailing employment experience and major work 
achievements (if applicable)

• Personal statement/Statement of intention (if applicable)
• Photocopy of passport or identification card
• 1 passport-sized photograph
• Programme application fee

Please note that the application is not complete without all the
items stated above.

Closing Dates

Application deadlines for the intakes each term are contained 
in the application forms. We recommend students submit their 
application package 3 weeks before the commencement date.

Study Loans*

You can finance your programme fees through study loans 
with affordable monthly instalment payments. Study loans are 
available with most banks and financial institutions. Interested 
candidates may contact:

Maybank: 1800 629 2265 www.maybank.com.sg
OCBC Bank: 1800 363 3333 www.ocbc.com.sg

*Only applicable for local students.

Who to Contact

For enquiries on this programme, SMS NUBMBA<space>Name
<space>Email Address to 8338 1333.

By sending the code via SMS, you have given your consent to have 
a representative from Kaplan contact you regarding your request.

For other information on Northumbria University’s programmes,
please contact:

Telephone : 6733 1877
Facsimile : 6225 3605
Email Address : info.sg@kaplan.com
Kaplan Website : www.kaplan.com.sg/nu
Northumbria Website : www.northumbria.ac.uk

The full application package should be sent to:
Director, Northumbria University
Master of Business Administration
Kaplan Higher Education Institute
Kaplan City Campus @ Wilkie Edge
8 Wilkie Road, #02-01, Singapore 228095

Northumbria University and Kaplan Higher Education Institute reserve the right to alter, 
amend or delete any programme fee, programme, admission requirement, mode of delivery 
or other arrangements without prior notice.

The information contained in this brochure is correct at time of printing (June 2019). 
Registered with Committee for Private Education (CPE), part of SkillsFuture Singapore (SSG).




